Me:xauHeH A0KJIA 3a JeHHOCTTA Ha
»Ansepraisunr [poaugxu” A/l
KBbM BTOpO Tpumeceune Ha 2012 r.,

ceraacHo wi. 1000, an. 4, 1. 2 ot 31K

1. Hudopmanmusi 3a BaXHH CbOUTHS,
HACTBIWIN Tpe3 TpPUMeceYueTo Hu ¢
HATPyNBaHe OT HA4YajJa0TO Ha (uHaHcoBaTa
roJIMHA /10 Kpasi HA CbOTBETHOTO TPUMecevue.

Hp63 OTYCTHHUA MEepUoad HE Ca HACTbBIIUMIU

3HAUYUMU CHOUTHUS

1.1. TlpupoouBane na JIMA mnpe3 nbpBO
TpuMeceune Ha 2012 r.

3a mepumoma 01.01.2012 r. - 30.06.2012 r.
JIPY’KECTBOTO HE € MPHUJI0OMBAIO IBITOTPARHU
MaTepuaIHi aKTHBH.

1.2. Pe3yaTaT OT OCHOBHA J1€{HOCT

3a mepuoma 01.01.2012 r. - 30.06.2012 r.
JPY’KECTBOTO HE € pealu3upano IMpHXOJ OT
nponaxou. [IpyxecTBOoTo € aKymyJupaio
pa3xoam OT oOWdYaifHaTa NEHHOCT B pa3Mep Ha
14 xunanu nesa.

KoM 30.06.2012 r. ,,Aasepraiizunr [poaumxu’
AJl uMa KpaTKOCPOYHHU THPIOBCKU B3€MaHUS
923 xw1. 1eBa U Apyru B3eMaHus 243 XuJl. JeBa.
Jpy>KeCTBOTO MMa KPaTKOCPOYHH 3aTbIDKEHUS
KBbM JOCTaBYHUIIM B pa3Mep 265 Xuil. JIB., a 00110
3abJDKEHUS B pazMep 399 xXuul. JB.

Texymmsar ¢buHaHCOB pe3yarar Ha
»AJIBEpTaN3HHT [Ipomnmxn” Al KbM
30.06.2012 r. e cueroBoHA 3aryba B pa3Mep Ha
14 xun. nesa.

b

2. Nudopmanusi 3a CKIOYEHHTE TOJIeMHU
CACJKHM MeAy CBbP3aHM JIMIA Npe3 4YeTbPTO
TpuMeceune Ha 2011 r.

3a mepmoma 01.01.2012 r. - 30.06.2012 r.
»Anseprazunr  Ilpommmxu” AJl  He e
CKJIFOYBAJIO TOJIEMH CJIIEJIKU ChC CBBP3aHU JIMIIA,
M3KJIIOYBAMKKA COEJIKKM OT oOMYaiiHa CTOIAHCKa
IENUHOCT.

3. OnucaHue Ha OCHOBHUTE PHCKOBE H
HECUTYPHOCTH, TMpel KOUTO € W3INPaBEHO
JApyxecTBOoTO mpe3 cieaBamus (PUHAHCOB

Interim Activity Report
of ,,Advertising Prodigy” AD
For the second quarter of 2012, according Art.
1000, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in the first
quarter of 2012

For the period 01.01.2012 - 30.06.2012 the
company has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2012 - 30.06.2012, the
company has not generated revenue. The
Company has accumulated expenses from its
basic activity at the amount of BGN 14 thousand.

Up to 30.06.2012 ,,Advertising Prodigy” AD has
short term receivables from clients BGN 923
thousand and other receivables BGN 243
thousand. The company has a short term
liabilities to suppliers amounting to BGN 265
thousand, and total liabilities BGN 399 thousand.

The current financial result of , Advertising
Prodigy” AD till 30.06.2012 is an accounting loss
amounting to BGN 14 thousand.

2. Information on major transactions
concluded between related persons during the
fourth quarter of 2011

For the period 01.01.2012 r. - 30.06.2012
,ZAdvertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.
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JpyXecTBOTO € 3aBUCUMO Haii-Be4e OT OOLIUTE
TEHJACHIIMM B CEKTOpa Ha MapKeTUHTa H
peknamara. Thid Kato pa3mepa Ha UHBECTULIMUTE
B MAapKETUHTI ca BBIOPOC HAa MEHUIKBPCKO
YCMOTpPEHME UM  3aBUCAT OT pa3Mepa H
pas3mpenelieHueT0 BbB BPEMETO Ha MapuyHHUTE
nmoromu Ha CaMusad KIMCHT MW OAJI0CTHATa
KOHIOHKTYpa Ha CEKTOpa, B KOHTO omepupa
pexiamonarens, ,,Aaseptaiizunr [Ipoaumku”
AJl e mpsKo 3aBUCHMO OT IHMKIMYHOCTTAa Ha
UKOHOMHKaTa. 3a0aBSHETO B pPBCTOBETE HAa
Obarapckara UKOHOMUKA, CHOTBETHO
HaMaJIBaHETO Ha pa3XxoJUTe 3a peKiIaMa H
nevar, MOXe Ja MMa CBIIECTBEHO HETaTHBHO
BIIMSIHUE BBPXY IPUXOIUTE HA IPYKECTBOTO.

To3u puCK € 10 HIKBJAE KOMIIGHCHpPAaH OT
Bb3MOXKHOCTTA Ha ,,Anepraii3unr I[lpogumxu™
AJl na pa3Bue MpUCHCTBHETO CH Ha Ia3apa Ha
cecenau  crpann  (I'sprous, Kumbp), xbaeTo
npeylaraHuTe OT HETO PEKJIaMHU YCIYTH Ouxa
MOTJIM Ja ObJaT peaau3upaHa Ha MO-BHCOKH
LIEHH.

TGHIIGHHI/ISITa B TIIOCIICAHUTEC TIOAUHU € BCC
MoBeUe peKIaMoJaTeld W KOMYHHUKAIlMOHHH
arcHIMY Ja C€ JOBEPSIBAT HAa HETPAJAUIIMOHHHUTE
MEIWHM 3a KaMIAHMHWTE KaTO TOBa BaXXH B
ocobena cremeH 3a WM3touna  EBpona,
M30CTaBallla B 3HAYNUTEIIHA CTEIICH OT 3aIlaIHUTE
na3ap1/1 B TOBA OTHOILICHHUC. C’BBpeMeHHI/IﬂT CBAT
Ce€ CTpEeMHU KbM HOBOTO U HETPATUIIMOHHOTO BHB
Bcsika cdepa Ha OusHeca, a B pekiaMara
HOBATOPCTBOTO € 0COOEHO BaKHO. Beuuko ToBa
Ch3/1aBa UJICATTHUTE TIPEATNIOCTABKH 32 MO-TOJIIMO
MPHUCHCTBUE HA BCE MO-PAa3HOOOPA3HU PEKIAMHH
HOCUTCIIN B CXKCIHCBUCTO U HpeBpLH_[aHeTO
JOpU HA TPAACKUS TPAHCIOPT B  MeEOUs.
Pexiiamata w3HHMKBa mpea MHOTpeOUTENUTE Ha
BCAKA Kpayka, a TpaJWlMOHHATa U Hai-Bede
TEJEBU3MOHHATA peKjiamMa OuBa BCE TOBEYE
u3ocTaBsHa oT Ou3Heca. ToBa e emHa peanHa
BBb3MOXHOCT 3a ,, AaBepraii3unr I[lpoaumxu’
AJl nma craHe y4aCTHHK B €JHO CBHBCEM HOBO
HAlpaBlieHWE Ha peKJiaMaTa, KOETO OCBEH
BCUYKO JPYTO IIIe TT03BOJIM Ha JAPYKECTBOTO Ja
TeHepHUpa U 3HAYUTEIHN [IPUXOIU.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager’s decision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation in
advertising is especially important. All this
creates ideal conditions for a greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company to generate significant revenue.
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